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Repercussions of the financial crisis: Bank deposit savings on the up 
Savings patterns: Safety first!
Gold still in fashion

Securities investments – Put them on hold, please!
Vienna, 9 October 2008
Since the 1980s, GfK Austria has been monitoring which forms of investment – for whatever purpose - are of most interest to Austrians over the age of 15. In this context, every year 20,000 personal interviews are carried out with the results being published quarterly.

Safety considerations are absolutely to the fore when it comes to investing their money. In general, when Mr and Mrs Austria are looking at their savings they apply the rule of thumb “Safety first”.. And especially when the capital markets are going through turbulent times the Austrians are very sure which forms of savings are of interest to them.
The savings deposit book is on the up
The savings deposit book has experienced a renaissance since the start of this millennium, by the 3rd quarter of 2008 it had managed to consolidate its pole position as the Austrian favourite (51%). The building loan agreement form of saving remains on the first row of the grid and has stabilised at a higher level (47%). For Alexander Zeh, financial market researcher with GfK, the reasons for this are very clear. “On the one hand, the interest in the savings deposit book can be explained by the offensive policies with regard to terms and conditions on the part of the financial services providers, especially in the direct savings sector, and on the other hand, we are now seeing the quite natural initial reactions to the financial crisis in the 3rd quarter. Whilst in the year 2000 only 15% of people showed an interest in the deposit savings account, this figure has now risen to a quite notable 51%. In the last 8 years the deposit savings account has more than tripled in popularity, with the Austrians holding off and parking their money with attractive interest rate offers for overnight deposits.”  commented Zeh.
Gold is back in fashion 

Typically of “uncertain times ” for investments: gold is coming back into fashion. There has been a strengthening of interest in investing in gold , especially from 2007 to 2008. At present, some 10% of the Austrian population think that putting their money in gold is worthy of their consideration (9% in the 3rd quarter). 
Securities – Hold on please! 

The interest in investing in securities has fallen noticeably. Investment funds are at their lowest levels for the last 9 years (14%), confirming expectations. The interest in shares has also continued to fall slightly with only 12% finding any interest in shares at present.
In summary: as in the past, the classical forms of investment continue to be favoured by the Austrians. The ranking for the favoured ways of saving pans out as savings deposit book (51%), building loan agreement (47%), owning own home (26%), life assurance (24%), land ownership (22%), pension policy with State bonus (18%) and investment funds (14%).

As a result of the enormous sample numbers involved, by using the mood barometer Savings and Investment, it is possible not only to carry out a comprehensive sub-group analysis for socio-demographic characteristics such as education, professional and purchasing power criteria, but also, because it has been running continuously for so long, we can undertake trend analyses over several years. Available now: 3rd quarter 2008 (5,000 interviews) and the Annual Report 2007 (20,000 interviews)
Mag. Alexander Zeh
Head of Unit Custom Research
About the GfK Group
The GfK Group, worldwide the number 4 amongst market research companies, is active in the three sectors of Custom Research, Retail and Technology und Media. The GfK Group comprises a total of 115 operating companies, across more than 100 countries. Of the 9,297 employees (as at 31 March 2008), 81.1% work outside Germany. Further information can be found at www.gfk.com. 
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